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Project Accomplishment Report 

Consulting Services for “Communication Consultant” 

Digitizing Implementation Monitoring and Public Procurement Project 

(DIMAPPP) (3rd Revised) 

 
1. Introduction: 

 

The Bangladesh Public Procurement Authority (BPPA) – a dynamic authority established in 

2023 with an expanded mandate for overseeing the overall public procurement, has been 

making bold footsteps in bringing effective reforms in the procurement law and rules, side by 

side taking newer initiatives to make the system smarter to keep pace with the ever-changing 

global trends and technological updates.  

 

Evolving from the former Central Procurement Technical Unit (CPTU), BPPA has placed 

strong emphasis on making public procurement sustainable. To this end, it has already 

formulated the Sustainable Public Procurement (SPP) Policy and Guidelines, designed to 

support Bangladesh’s commitment to achieving the United Nations Sustainable Development 

Goals (SDGs) by 2030, and also reformed and formulated public procurement rules -2025. 

Recognizing that such transformations require robust communication strategies to raise 

awareness, foster stakeholder engagement, and accelerate capacities in both e-GP and SPP, 

BPPA has prioritized extensive communication initiatives under the Digitizing Implementation 

Monitoring and Public Procurement Project (DIMAPPP) – 3rd Revised. 

 

Bangladesh Center for Communication Programs (BCCP) has been assigned as a consulting 

firm in March to December 2025. During this period, BCCP developed a Strategic 

Communication Plan, conducted various activities to strengthen communication efforts and 

capacity-building initiatives among diverse stakeholders, thereby assisting BPPA in advancing 

the adoption of sustainable public procurement and reinforcing the use of the electronic 

government procurement (e-GP) system. During this phase, the amendment of the Public 

Procurement Rules (PPR) 2008 and introduction of the newly enacted Public Procurement 

Rules, 2025 by BPPA was also initiated. Hence, BCCP provided all round support in promoting 

the amendment as well as the new rules of public procurement across national and local level. 

 
2. Project Overview: 

 

In early 2017, the Government initiated the World Bank-financed “Digitizing 

Implementation Monitoring and Public Procurement Project (DIMAPPP” with the objective of 

strengthening public procurement performance and enhancing institutional capacity for 

implementation monitoring of development programs and projects. World Bank financing for 

the project concluded on 31 December 2023.  

 

Following the closure of World Bank financing, the project was extended through two 

additional phases up to 31 December 2025 under the “Revised Technical Assistance Project 

Proposal (RTAPP)”, with financing provided by the Government. BCCP, having previously 

supported DIMAPPP through communication and advocacy, has been assigned as a 

“Consulting Firm” to lead these efforts. BCCP’s role is vital here as it has expanded 

communication and capacity-building efforts among stakeholders, aiming at supporting BPPA 

in promoting its objectives and goals.  
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3. Implementation Approach:  

 

As the project primarily focused on raising awareness among stakeholders regarding 

the transition of the Bangladesh Public Procurement Authority (BPPA), its role in shaping 

modern procurement standards, strengthening stakeholder engagement, amending the existing 

Public Procurement Rules (PPR), and enacting revised PPR provisions, as well as promoting 

these reforms across diverse public procurement practices, BCCP developed a comprehensive 

communication plan. The plan was implemented through a series of well-structured and 

coordinated activities, guided by the Strategic Communication Process, to ensure effective 

engagement with key stakeholders and to achieve the objectives defined under this consulting 

assignment.  

Please find the detailed communication plan in Annex A.  

 

The communication interventions were divided into four (04) key domains of Strategic and 

Behavioral Change Communication (SBCC) activities, as outlined below:  

 

 

 

 

 

 

 

 

 

 

The Scope of Work Includes:  

• Multi-media Campaigns to raise visibility and adoption of BPPA initiatives. 

• Stakeholder Engagement through experience sharing to encourage operational 

excellence. 

• Capacity Building for Women Tenderers to enhance their active participation in public 

procurement. 

• Sensitization of Media and Citizen to create a supportive environment for procurement 

reforms. 

• Knowledge Management to document and disseminate insights, experiences, and 

innovations. 

 

Branding and promotion of BPPA through social media campaigns and advocacy with various 

stakeholders have been prioritized in this phase, as Sustainable Public Procurement is a 

relatively new concept to many. Additionally, the amendment of PPR, 2008, and the enactment 

of the new PPR, 2025, require focus to become a familiar topic. For this purpose, BCCP made 

additional efforts to bring effective coordination among the relevant stakeholders to achieve 

the above-mentioned objectives.   

Strategic 
Interventions 

(SBC)

Campaign

Community 
Engagement 

Capacity 
Building 

Knowledge 
Management
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4. Key Activities Performed:   
 

a. Campaign for Community Engagement: 
 

i) A dynamic strategic communication plan was 

developed to conduct the planned activities, followed by 

an inception meeting. The plan was revised and finalized 

as per BPPA’s approval.  

ii) All relevant communication materials, such as: Folder 

with information, Notebook, a set of Factsheets, 

Brochure, etc., have been reviewed, revised, and printed 

for distribution among the stakeholders during 

workshops / meetings / programs. (A total of 2000 sets 

were printed).  

iii) A video documentary was developed for BPPA to 

promote e-GP as a complete online system. This 

documentary was displayed in 35 workshops and 

orientation programs with stakeholders at the local and national levels. Please visit the 

link to the video documentary: https://tinyurl.com/2adbnrxh 

Additionally, three TVCs developed in previous phases on the following topics: 

Formation of BPPA, Success of e-GP, and Women Tenderers in e-GP were also used 

during this project phase. These were also shared during workshops and on the official 

Facebook page of BPPA and watched by considerable numbers of stakeholders.  

iv) A thematic Jingle “উন্নয়নে টেকসই ক্রয় - বিবিবিএ-এর প্রত্যয়” has been developed for BPPA 

to connect the audience with the campaign theme across various events. The jingle was 

used during promotion in electronic media and in stakeholder engagement workshops. 

Please visit the link to the jingle: https://tinyurl.com/bdfxvje2  

v) One 60-second audio advertisement on e-GP was developed for broadcasting.  The 

advertisement was broadcast on two FM Radio channels (Radio Today and Radio 

Bhumi) from 

August 2025, 

accompanied by an 

endorsement from a 

radio jockey. 

Around 14,53,125 

people were 

reached during the 

month-long 

campaign across 

the two channels.  

Please visit the link to listen to the audio advertisement: https://tinyurl.com/39n7npty  

vi) A total of 10 TV Scrolling Messages were developed and disseminated (as per the 

approved schedule of BPPA) on 2 national TV Channels (Jamuna TV and ATN News). 

554032
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The airing continued for 60 days ( 20 July-20 September 2025), scrolled 10 times per 

hour, and each was approximately viewed by 2900 times within this period.  

Please find the list of scrolling messages in Annex A.  

vii) BCCP developed 5 public service announcements (PSAs) in consultation with BPPA, 

which have been uploaded to the social media platform of BPPA. Besides, a number of 

PSAs developed in the previous phase were also posted and viewed by the stakeholders. 

More than 10,36,765 people were reached with the 

messages disseminated through PSAs. Please visit the 

following link to see the developed PSAs: 

https://tinyurl.com/bdzdnwj7  

viii) A Café Table Book containing several success 

stories of different stakeholders (including procuring 

entities, tenderers, and business community) earned 

through e-GP has been developed and 1000 copies 

distributed for Selected Public Sector Organizations 

(SPSOs), and relevant stakeholders for advocacy.  

 

b. Capacity Building of Stakeholders through Engagement:  
 

i) A total of 12 interactive workshops were conducted to exchange experiences and 

views of the key stakeholders for smooth and full utilization of e-GP across all sectors 

at the district level, and to 

gather their insights about 

the reform of PPR 2008 

and identify issues/rules 

required modification or 

amendment. A total of  

812 relevant stakeholders 

from procuring entities, 

tenderers, banks, and 

media, along with the 

officials from respective 

DC offices, attended these workshops. The detailed workshop reports have been shared 

with BPPA.  

ii) Emphasizing women's empowerment and their inclusion in public procurement, two 

workshops for women tenderers and entrepreneurs were organized during this project 

phase. The first one was organized in the Dhaka district, and the other one was held in 

Khulna district. A total of 60 women tenderers and entrepreneurs attended these 

workshops.  

These workshops specifically addressed the challenges faced by women tenderers and 

discussed how the reforms of PPR 2008 would support them in the smooth and effective 

execution of their work. Comprehensive reports detailing the proceedings and 

outcomes of the workshops were duly submitted to BPPA.   

https://tinyurl.com/bdzdnwj7
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A photo from the Workshop with Women Tenderers and Entrepreneurs held at Khulna district 

iii) Four (04) sensitization and experience sharing meetings on e-GP and Public 

Procurement were organized at four upazila. Around 143 participants from procuring 

entities, tenderers, and other government officials attended these programs. These 

meetings helped in gathering local-level experiences and recommendations to enhance 

the effectiveness of public procurement outcomes. The reports of the sensitization and 

experience-sharing meetings have been shared with BPPA.  

iv) Four (04) orientation programs on public procurement and e-GP were organized for 

the upazila level stakeholders to inform them about BPPA and its activities, increase 

accurate knowledge about e-GP, facilitate it’s use, and bring about changes in the 

mindset and behavior of the key stakeholders. Around 127 participants from procuring 

entities, tenderers, and other government officials attended these programs. 

Additionally, hands-on training to the participants 

through e-GP demonstration to make tendering process 

smooth and successful by using the e-GP system were 

also provided during these programs by the resource 

persons. Reports of the orientation programs have been 

shared with BPPA.  

v) A total of eight (08) display board on e-GP and 

Helpdesk Information was installed at UNO Office 

premises following the upazila level sensitization and 

orientation programs. The purpose was to promote e-GP 

as well as BPPA’s HelpDesk services to make public 

procurement familiar, easier and hassle-free. This board 

works as a source of ready reference for the tenderers as 

well as the concerned citizens.  

c. Reform of Public Procurement Rules and Enactment of New PPR, 2025:  
 

i) One workshop was arranged with the audit and accounts officials on the topic of 

delegation of financial power and PPR, 2008. A total of 31 officials attended the 
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workshop. The purpose was to share issues related to audit findings in public 

procurement that required a clear understanding and clarification, aligning with 

compliance of procurement rules and procedures. The report was shared with BPPA 

following the workshop completion.  

ii) Three workshops were 

conducted with the 

Technical Working Group 

(TWG) members at Gazipur 

and Dhaka. The first 

workshop was for the 

amendment of PPR, 2008, 

held at Gazipur district; the 

second was on sharing the 

draft proposed PPR, 2025; 

and the last one on the 

implementation 

plan/strategy of PPR, 2025. 

Reports of the workshops with TWG have been shared with BPPA.  

iii) During this reporting period, BPPA also conducted nine (9) consultation workshops 

with the representatives of Selected Public Sector Organizations (SPSOs), National 

Trainers, Ministry-level officials, and IMED officials. The purpose of these workshops 

was to engage participants and 

solicit their valuable feedback 

and recommendations, in 

order to ensure that the 

prioritization of rules for 

amendment and the enactment 

of PPR 2025 would be 

appropriate, timely, and 

responsive to practical needs. 

A total of 386 officials joined 

these workshops, along with 

officials of BPPA. All the 

reports of these consultation workshops have been sent to BPPA.     

 
Highlights of the Key Components of PPR 2025 

 Rewriting the principles of public procurement.  

 Inclusion of Four types of procurement (which are: Goods, Works, Physical Services, 

Intellectual and Professional Services) instead of three types.  

 Categorizing of economic operators (which are: Supplier, Contractor, Service 

provider, and Consultant).  

 Inclusion of provisions to encourage the participation of women-owned enterprises 

(WoEs) in public procurement. 

 Inclusion of Sustainable Public Procurement (SPP) Rules.  
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 Mandatory implementation of price adjustment-related provisions.  

 Imposing the obligation to prepare a procurement plan through the e-GP.  

 Procurement rules when the BPPA Standard Document is unavailable.  

 Revision of rules for Variation, Performance Security, and Retention Money.  

 Application of the limited tendering method (LTM).  

 Clarification of contract cancellation process.  

 Reverse Auction and Direct Procurement Method.  

 Debarment review committee.  

 Identify and evaluate significantly low-priced tenders, etc.  
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d. Media Engagement:  
 

i) BCCP designed two 

advertisements; each of those 

was published 9 times (a total 

of 18) in 11 national 

newspapers.  These were on 

“e-GP is Mandatory for Public 

Procurement” and “PPR 2025 

is now enacted.”. The 

publication was done in two 

phases from 20 July to 30 

July,2025, and from 10 

October to 18 October,2025. These advertisements reached approximately 2,479,860 

audiences. 

 

  

ii) Additionally, BCCP engaged print media journalists to publish articles about the 

functions of BPPA and the achievements of e-GP and provided support with data and 

information to draft three articles based on this theme. These articles were published in 

The Dhaka Tribune and The Nayadiganta approximately reached 321,500 audiences. 

 BCCP also worked with the electronic media to air brief news clips on BPPA and its 

role in e-GP as well as the importance of new PPR 2025 for transparency and 

accountability of public procurement.  

Please visit the following link to see a sample of the TV News Cast: 

https://tinyurl.com/5ybskvbc 

 

iii) BCCP also helped publish the news of the meeting, workshops, and orientation 

programs (which were organized and facilitated by BCCP). A total of 109 news was 

published in national and local dailies and online media that reached a huge number of 

people. The news coverage collectively reached approximately 25,794,420 audience, 

including viewership from BTV. 

Please see Annex B to have a glance of the media coverage under the project.  
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iv) A workshop was organized solely for the journalists and media personnel to inform them 

regarding the activities of BPPA for the amendment as well as the new PPR, 2025. 

Around 55 journalists from electronic and print media attended this workshop. The 

report was submitted to BPPA following the workshop conduction.  

 

e. Documentation:  

Documentation is an essential component of a project as it helps one to stay updated about the 

current status, progress, drawbacks, and necessary actions to take for a smooth implementation 

of the project’s activities. As the communication consultant of BPPA, BCCP provided 

necessary support in the documentation process, as follows:   
 

i) BCCP provided support to BPPA for carrying out media tracking, and clipping of the 

articles, media reporting, or news on public procurement and other media-related 

activities of BPPA.  

ii) BCCP provided need-based support in the management and maintenance of BPPA 

Digital Archive. During this project period, a total of 1,117 data (that includes 511 

photos, 111 events, 369 e-GP & BPPA related news clippings and 126 documents & 

reports) has been uploaded in BPPA archive.  

 

iii) BCCP gathered news and reports of different programs and events of BPPA held from 

March to December 2025 and shared with BPPA for documentation.  

iv) Three bilingual newsletters of BPPA were published during this tenure. BCCP provided 

all necessary support to the development and publication of the newsletters.  

Please see Annex C to see a sample newsletter.    

v) BCCP also provided necessary support to BPPA to prepare and publish the Annual 

Report (July 2024 – June 2025). BCCP worked in consultation with BPPA – prepared 

the outline of the Annual Report, compiled and analyzed the documents and reports, 

drafting the contents, and illustrated the report. This is first ever annual report of BPPA. 
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5. Major Outcomes:  
 

 

The brief of the key achievements during this reporting period is mentioned below for a quick 

glimpse:  
 

✓ Capacity Building: A total of 554 government officials from different ministries and 

departments were capacitated though the workshops at central, district and upazila level, 

helping them enhance their understanding in public procurement practices.  

✓ Stakeholders’ Engagement: Total 1660 participants (including PEs, Tenderers, Bankers 

and Journalists) were engaged though the workshops/orientations/meetings at central, 

district and upazila level.  

✓ Common Queries/Concerns Shared: There were a few concerns/queries asked by the 

stakeholders of e-GP in the open discussion session. All the relevant queries were 

documented in the reports and shared with BPPA for review and appropriate measures.  

A Snapshot of Commonly Raised Queries and Concerns 

1) What does the term “significantly low price” mean in the tender evaluation 

process? Does quoting a very low price lead to automatic disqualification? 

2) When a tender is rejected by the Review Panel, can the specific reasons for 

disqualification be communicated to the bidder for future improvement? 

3) Are contractors permitted to subcontract the awarded work?  

4) If the Procuring Entity delays handing over the worksite, how is the contract 

duration adjusted to account for the delay? 

5) How are new or less-experienced tenderers encouraged to participate, given that 

higher marks are usually awarded to organizations with extensive prior 

experience? 

6) What mechanisms are in place to ensure timely payment of bills to tenderers 

after completion of work? 

7) Since piloting of e-CMS has already been completed, when will it be rolled out 

for wider implementation? 

8) If VAT or tax rates increase after contract award, how does the Procuring 

Entity adjust the contract price? 

9) What measures are taken to ensure that tender awards are based on both price 

and quality, rather than on the lowest bid alone? 

10) Why do many Procuring Entities prefer LTM over OTM for small-value tenders, 

thereby restricting wider participation? 

 

✓ Participants Feedback and Recommendations: Several feedback and recommendations 

for improving the overall procurement practices of the country were received from the 

participants in the open discussion session of the awareness programs. Those were also 

documented and shared with BPPA for further consideration.  
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✓ Media Coverage: BCCP put sincere effort in media outreach. Therefore, the coverage on 

different national and local dailies, online news portals, and TV channels reached a new 

dimension.  

 

 

✓ Informing about the Amendments of PPR, 2008: As the Public Procurement Rules 

(PPR) 2008, has been reformed, the users as well as the stakeholders of the e-GP system 

were informed regarding the issue. Their recommendations and suggestions were also 

received and shared with BPPA for making the reform activities more impactful.  

✓ Enactment of PPR, 2025: As the PPR,2008 has been amended, and PPR, 2025 were 

enacted, the users as well as the stakeholders of the e-GP system were informed 

regarding the issue. Their recommendations and suggestions were also considered while 

the new rules for procurement were finalized.   
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6. Status of Deliverables:  
 

SL # Description of Activities Deliverables Status/Timeline 

1. Inception with Communication Plan 

1.1 Inception Meeting & 

Consultation with BPPA  

Meeting Reports The Inception meeting was 

held on 12 March 2025, and 

a Report was submitted with 

a detailed Workplan and a 

specific Timeline. 

1.2 Development of a 

Communication Plan with 

Implementation Strategies  

Communication 

Plan 

A communication plan was 

developed and shared with 

BPPA. 

2. “উন্নয়নে টেকসই ক্রয়” Campaign to Promote BPPA  

2.1 Create a jingle with the theme 

of the campaign “উন্নয়নে টেকসই 

ক্রয়”. 

1 jingle on BPPA  The jingle was : 

- aired on FM radio 

channels- Dhaka FM and 

Radio Bhumi for 60 days.  

- added with the video 

documentaries.  

- posted on various social 

media platforms.   
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SL # Description of Activities Deliverables Status/Timeline 

2.2 Develop a Video Documentary 

and Reels. 

1 video 

documentary  

1 Video documentary was 

developed.  

- The video documentary 

was posted on various 

social media platforms.  

- It was also projected at 

different workshops, 

training sessions, 

meetings, and events 

organized by BPPA. 

2.3 Develop Audio 

Advertisements for 

dissemination through different 

channels – such as FM radio, 

and audio speakers etc. 

1 Audio 

Advertisement 

 

 

The audio advertisement 

aired on FM channels 

Dhaka FM and Radio 

Bhumi for 60 days.  

It was also posted on 

various social media 

platforms. 

2.4 Message dissemination through 

RJ endorsement for FM 

Radio 

45 Dissemination 

of the message 

through FM 

Radio program. 

A total of three messages 

related to BPPA, public 

procurement, and e-GP were 

developed and disseminated 

through RJ across two FM 

radio channels: Dhaka FM 

and Radio Bhumi, over a 

duration of 60 days. 

2.5 Organize a series of Newscasts 

on e-GP /BPPA/SPP in national 

TV channels/online News 

channels. 

 

4 Newscasts aired 

on national daily 

/online News 

channels/TV. 

Four newscasts have been 

aired on BTV and ATN 

News. 

2.6 Newspaper Advertisement 

publication on e-GP/BPPA/SPP 

in national Newspapers. 

18 advertisements 

in the National 

Newspaper. 

 

A total of 18 advertisements 

has been published in 18 

national newspapers. 

 

Phase I: 

20 – 28 July 2025 

(Published in 9 national 

newspapers) 

Phase II: 

10-18 October 2025 

(Published in 9 national 

newspapers)  
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SL # Description of Activities Deliverables Status/Timeline 

2.7 Develop a Café Table Book on 

the success stories and 

achievements of e-GP for the 

stakeholders. 

 

 

Develop 1 Café 

Table Book. 

 

 

Done.  

 

2.7.1 

Café Table Book Print and 

provide to different SPSOs and 

make them available on the 

BPPA website. 

Café Table Book 

1000 printed 

copy. 

1000 copies printed and 

distributed among different 

relevant stakeholders, 

including SPSOs (Selected 

Public Sector 

Organizations). 

 

2.8 TV scroll messages on e-GP 

(total 60 days 8 messages in 

selected TV Channel (s), 6 

messages/hour/day) 

Messages scrolled 

in selected TV 

channels 

Ten selected messages were 

scrolled from 20 July 2025 

to 20 September 2025 on 

two national TV channels. 

 

Jamuna TV =  

20 July - 03 Aug  & 19 Aug 

- 04 Sept 2025 

ATN News =  

04  - 18 Aug, & 05  - 20 

Sept,2025 

2.9 

Print Advocacy Materials  

 2,000 sets of folders, 

notebooks, factsheets, and 

brochures were printed and 

distributed to stakeholders. 

 Social Media Campaign   

2.10 Development of 

animated/digital content for 

social and online media.  

5 animated/ 

static/digital 

social media 

content. 

Five social media posts 

have been created and 

shared across various social 

media platforms. 

2.11 SMS and e-mail promotion of 

Advertisements and News on e-

GP, BPPA, and SPP. 

20,000 SMSs  After the amendment, this 

activity was dropped by 

BPPA. 

3.  Engagement of Prime Stakeholders to Connect and Boost 

3.1 Organize day-long workshop / 

seminar with key stakeholders  

2 workshops (30 

participants)  

Two (2) workshops were 

held at Dhaka on 28 May 

2025 and 30 July 2025.  
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The Reports were 

submitted. 

3.2a Organize awareness workshops 

on BPPA’s function and e-GP 

with the policy level (SPSOs; 

50 participants) 

1 policy-level 

Workshop 

One (1) workshop was held 

at Dhaka on 23 July 2025. 

The report was submitted. 

3.2b Organize awareness workshops 

on BPPA’s function and e-GP at 

the policy level (Joint Secretary 

and Additional Secretary; 70 

participants) 

1 policy-level 

Workshop 

One (1) workshop was held 

at Dhaka on 04 August 

2025. 

The report was submitted. 

3.3a

1 

 

Consultation/workshop on 

Public Procurement Reform 

with Technical Committee 

1 Workshop 

 

One (1) workshop was held 

at Rajendrapur, Gazipur on 

17-18 July 2025, and the 

report was submitted. 

 

3.3a

2 

Consultation/workshop on 

Public Procurement Reform 

with the National Trainers  

1 Workshop 
 

One (1)  workshop was held 

at Dhaka on 28 July 2025. 

The report was submitted. 

3.3a

3 

Consultative/Workshop on 

Public Procurement Reform 

with Technical Committee 2 Workshops 

Two (2) workshops were 

held at Dhaka on 27 August 

2025 and 2 December 2025. 

The Reports were 

submitted. 

3.3a

4 

Consultation/Workshop on 

Public Procurement Reform 

with IMED Officials 1 Workshop 

One (1) workshop was held 

at Dhaka on 14 September 

2025.  

 The report was submitted. 

3.3b Dissemination workshop on 

PPA Amendment/revision 

1 Workshop  This event was held off due 

to unavoidable 

circumstances. 

The report was submitted. 

3.4 Interactive dialogue/workshop 

for exchange of experiences and 

views of the key stakeholders 

for smooth and full utilization 

of e-GP across all sectors. 

 

12 district-level  

Workshops  

12 workshops were held at : 

Moulvibazar, Bhola, 

Narayanganj, Patuakhali, 

Rangpur, Sylhet, Jashore, 

Chattogram, Rajshahi, 

Faridpur, Cox’s Bazar and 

Barishal. A total of 812 
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relevant stakeholders 

attended .  

Individual Reports (12) on 

the workshops were 

submitted. 

 Efficient use of e-GP by the Women Tenderers and Entrepreneurs 

3.5  Seminar/view sharing with the 

women tenderers and 

entrepreneurs on BPPA’s 

function and SPP.  (30 

participants /workshop) 

1 seminar/ 

View the sharing 

meeting at the 

central level  

One (1) workshop was held 

at Dhaka on 03 September 

2025. 

The report was submitted. 

3.6 Organize an Orientation 

Program for the women 

tenderers and entrepreneurs on 

e-GP use. (30 participants 

/workshop) 

1 Orientation 

Program. 

One (1) workshop was held 

at Khulna on 27 November 

2025.  

The report was submitted. 

3.7 Workshop with the Tenderers 

on PPR (50 participants) 

1 workshop One (1) workshop was held 

at Dhaka on 11 August 

2025. 

 The report was submitted. 

3.8 Dissemination Workshop with 

National Trainers on PPR 2025 

2 workshops Two (2) workshops were 

held at Dhaka on 20 and 26 

October 2025.  

The reports were submitted. 

4.  Citizen Engagement on Public Procurement  

4.1  Sensitization and experience 

sharing interaction at the 

upazila level with the relevant 

stakeholders.   

4 Interactive 

Sessions 

Four (4) events were held at 

Charfesson, Companiganj, 

Hathazari and Ukhiya 

upazila, attended by a total 

of 143 relevant 

stakeholders.  

Individual Reports (4) on 

the event were submitted. 

 

4.2 Orientation for the upazila level 

stakeholders to familiarize them 

with public procurement and e-

GP. 

4 Orientation 

programs 

Four (4) orientation 

programs were held at 

Sreemangal, Sonargaon, 

Kalapara and Saidpur 

upazila, attended by a total 

of 127 relevant 

stakeholders.  
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Individual Reports (4) on 

the programs  were 

submitted. 

 

4.3 Install PVC Framed/Injet 

Sticker display board at UNO 

Office with e-GP and Helpdesk 

information 

8 display board 8 display boards were 

installed in 8 upazilas 

5. Media Leveraging in the transformation of public procurement   

5.1 Prepare and publish articles, 

activity reports, and success 

stories of BPPA and interviews 

of BPPA Experts in print, 

electronic media, and social 

media 

News Done  

There was media coverage  

(print, electronic, social) 

following each 

workshop/program/training. 

5.2 Workshop/press meet with the 

journalists focuses on BPPA 

function and SPP for media 

advocacy.  

1 awareness 

workshop with 

journalists 

(60 participants 

/workshop) 

1 workshop was held at 

Dhaka 10 September 2025 

and the report was 

submitted. 

6.  Documentation and Knowledge Management 

6.2 Bring out a periodical e-

Newsletter (half-yearly) 

2 e-Newsletters  Done  

3 e-Newsletters have been 

developed. 

6.3 

Souvenir for the awareness 

campaign for BPPA 

Souvenir for 

BPPA as per the 

Action plan 

Done  

A set of souvenirs was 

developed and delivered for 

the campaign of BPPA. 

6.4 Provide support in preparation 

(composing and designing) of 

the BPPA Annual Report  

1 Annual Report Done   

6.5 Printing of the annual report  200 printed 

copies of the 

annual report 

200 copies have been 

printed. 

6.6 Update the Digital Archive of 

BPPA by uploading new 

documents. 

As collected  Uploaded more than 606 

documents  

(News clippings, Reports, 

event photos, Audiovisual 

materials, etc.) 
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6.7 Facilitate BPPA event coverage 

in the media  

As collected  News has been covered in 

both print and electronic 

media and uploaded to the 

BPPA archive. 

 

 

7. Conclusion :  
 

The BCCP team implemented all project activities following the approved work plan 

and within the stipulated project period. The implementation approach was adapted as 

appropriate to ensure effectiveness and efficiency while maintaining alignment with the project 

objectives. Under the guidance and oversight of the BPPA, all planned activities were 

completed by BCCP team, and all outputs were delivered as proposed in the work plan. The 

successful completion of this assignment provides a sound basis for informing future initiatives 

and strengthening ongoing efforts in public procurement capacity development.  
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Annex A: Communication Plan 

 
Consulting Services for “Communication Consultant” under DIMAPPP (3rd Revised), 

Package No. BPPA/S-04B 
 

Communication Plan 

 
The primary purpose of the communication component is to increase awareness of BPPA’s 
role and stakeholder engagement across public procurement practices to create a supportive 
environment for procurement reforms. 

 
The key objectives of the communication component include: 
 

1. Raising nationwide awareness of BPPA’s mandate and functions. 
2. Promoting understanding and application of Sustainable Public Procurement (SPP). 
3. Driving adoption of the e-GP system across all sectors. 

 
To achieve these objectives, the key approaches for communication interventions are: 

 
▪ National Level Campaign: to bolster BPPA’s public image. 
▪ Stakeholders Engagement: to play their role in public procurement as responsible   
▪ Media engagement: to leverage support in building a transparent and participatory 

procurement ecosystem. 
 

Following a consultation meeting with BPPA to gather their inputs and feedback on the 
communication campaign plan and the key themes for information dissemination, a 
comprehensive plan for a nationwide intervention has been developed. This plan includes a 
multi-channel campaign—encompassing both digital and offline platforms—aimed at raising 
awareness about the critical role of public procurement in achieving sustainable 
development. The campaign, titled “উন্নয়নে টেকসই ক্রয়”, will be implemented by BCCP during 

the project period, in close coordination with and under the guidance of BPPA. 
 

Multi-Media Communication Campaign Plan  
 

SL Activity  Audience Channel  Frequency Total Output Outcome 

 Audio-Visual Channel: 

1. Jingle: 
উন্নয়নে টেকসই 

সরকাবর ক্রয় 

বিবিবিএ-এর 

প্রত্যয়। 

Stakeholders’ 
of BPPA 

TV, Radio, 
Social Media, 
Workshop 
 

Based on # of 
events  

1 Jingle  Created 
resonance  
to relate 
 audience  
with BPPA 

2. TV Scroll 
Messages 
 

General 
People 

National TV  60 days 
(Intermittent) 

8 Messages 
disseminated 
for 7200 times 
in total (1 
/1440 times) 

Built 
awareness  
on the BPPA’s 
functions & 
progress.   
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SL Activity  Audience Channel  Frequency Total Output Outcome 

3. RDC and RJ 
Endorsement 
 

General 
People 

FM Radio  
Audio 
speakers 

 45 days       1 RDC and 6 
Messages 
disseminated 
for 180 times.  

Built 
awareness on  
e-GP, 
Helpdesk & 
BPPA’s 
function  

4. Video 
Documentary  

Stakeholders’ 
of BPPA 

Online, Face 
to Face 
events 

Based on # of 
events  

1  
Documentary 

Built 
awareness of  
 e-GP as a 
comprehensiv
e & reliable 
digital system 

 Social Media 

5. PSA for social 
media posts 

Stakeholders’ 
of BPPA 

BPPA 
Facebook 

Continue 5 Posts.  Disseminated 
new additions 
of BPPA.  
 

6. SMS and e-
mail 
promotion 

Stakeholders’ 
of BPPA 

Mobile 
Phone and e-
mail 

Quarterly  20,000 SMSs  Disseminated 
information  
on the reform 
of BPPA 

7. Post on 
awareness 
Events  

Stakeholders’ 
of BPPA 

BPPA 
Facebook 

Based on the 
events  

Based on the# 
of events  

Disseminated 
BPPA’s 
activities.  

 Print Media 

8. Newscasts 

News Articles 

General 
People 

National TV 

Print & 
Online News  

At a regular 
interval  

6 Newscasts Built 
awareness  
on BPPA 
reform and 
progress 

9. Newspaper 
Advertiseme
nt 

General 
People 

 National 
Newspaper  

 Quarterly  18 Ads Built 
awareness  
of BPPA 
reform and 
progress 

10. Café Book Stakeholders’ 
of BPPA 

One to one 
Advocacy  

Disseminate 
with 32 SPSOs 

1 Café Book 

(1000 copies)  

Advocate    
on BPPA’s 
success 

11. BPPA Event 
News 

Stakeholders’ 

of BPPA 

General 
People 

National and 
local Print 
and 
electronic 
Media 

Based on the 
# of events 

27 events 
News 

Built 
awareness on 
BPPA reform 
and progress 
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 Face-to-face engagement of Stakeholders and Media 

12. Stakeholders 
Interaction 

Local level 
Stakeholders’ 
of BPPA 

Workshops, 
meetings, 
orientations 

Monthly 18 workshops Experience of 
the use of e-
GP shared & 
updated on 
BPPA reform 
and progress 

13. Media 
engagement 

Journalists Workshop Quarterly  2 workshops  Sensitized for 
informed 
reporting 

14. Policy 
Advocacy 

Policy level  
Stakeholders 

Workshops, 
meetings 

Bi-monthly 7 workshops Updated on 
BPPA 
reformed and 
progress 

 Documentation and Sharing  

15. e-Newsletter  Stakeholders’ 
of BPPA 

BPPA 
Website 

Bi- Annual 2  
e-Newsletter 

Updated the 
stakeholders 
on activities of 
BPPA 16. Annual 

Report  
Stakeholders’ 
of BPPA 

Print  Annual 200 Copies 

17. BPPA 
promotional 
materials 

Policy level  
Stakeholders 

One to one As per need TBD Used as 
advocacy  
tool 

   
The intervention is planned with the aim to engage the stakeholders throughout the project, 
which will contribute to amplify BPPA’s reach and influence & foster stakeholder 
collaboration.   
 
The planned intervention is designed to ensure continuous dissemination of information to 
different categories of stakeholders throughout the project period. This inclusive approach aims 
to not only strengthen collaboration among key actors but also significantly enhance the 
visibility, reach of BPPA with its unique and noteworthy activities. By fostering meaningful 
stakeholder participation, the intervention seeks to build strong partnerships, encourage 
shared ownership of outcomes, and create a more cohesive and effective implementation 
environment.   
 
The proposed media plan and the list of proposed messages and themes are given below.  
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Media Planning: 

 

 

 

Content of TV Scroll Messages (Draft) 
 

Sl # Content 

১। 

 

ই-জিজির মাধ্যমম যেম ামনা দরিমে অংশগ্রহণ এখন সহি, দ্রুত ও জনজিন্ত। www.eprocure.gov.bd, 

যোগামোগ ১৬৫৭৫। জিজিজিএ, আইএমইজি, িজর ল্পনা মন্ত্রণালয়। 

২। 

 

ই-জিজিতে আিনার কার্ যাবলী ঝুঁজকমুক্ত ও সুরজিে রাখতে আিনার জনবজিে ই-তেইতলর িাসওয়ার্ য কাউতক 

িানাতবন না। ই-জিজি জসতেে-এ দরিত্র িো ও এ সংক্রান্ত কাতির িন্য ব্যজক্তগে ও সুরজিে কজিউটার 

ব্যবহার করুন। জিজিজিএ, আইএমইজি, িজর ল্পনা মন্ত্রণালয়।  

৩। 

 

নারী দরিেদাতামদর অংশগ্রহমণর অনুকূল িজরমিশ সৃজি  মরমে ই-জিজি। জনমির ঘমর িমসই তারা দরিে 

িমা জদমত িামরন। www. eprocure.gov.bd, যোগামোগ ১৬৫৭৫। জিজিজিএ, আইএমইজি, িজর ল্পনা 

মন্ত্রণালয়। 

৪। 

 

সর াজর ক্রময়র অজি তর সংস্কার, স্বচ্ছতা, িিািজদজহতা এিং যিশাদাজরত্ব জনজিত  রার িাশািাজশ ই-জিজির 

মাধ্যমম দরিে সংক্রান্ত যসিাপ্রদান  রাই জিজিজিএ-এর উমেশ্য। জিজিজিএ, আইএমইজি, িজর ল্পনা মন্ত্রণালয়। 

যোগামোগ-www.bppa.gov.bd  

৫। 

 

দরিেদাতামদর িন্য জিজিজিএ-মত ই-জিজি প্রজশক্ষমণর সুমোগ রময়মে। তমের িন্য যোগামোগ  রুন - ১৬৫৭৫ 

। জিজিজিএ, আইএমইজি, িজর ল্পনা মন্ত্রণালয় ।  

Activity April May June July August Sept Oct Nov 

TV Scroll  
                

                

Audio Ad 

with 

message 

from RJ  

                
                

News 
Article  

                                

TV 
Newscast  

                                

Newspaper 
Ads  

                                

Social 
Media Post 

                                

Event 

News 

casting 

     
 

 

          
                

SMS &  
e-Mail  
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৬। 

 

ই-জিজি এ টি পূণ ণাঙ্গ অনলাইন জসমেম, োর মাধ্যমম ঘমর িমসই যেম ামনা স্থান যেম  ক্রয়  াে ণক্রম সম্পাদন 

 রা োয় । ই-জিজিমত সময় ও অে ণ দুই ই সাশ্রয় হয়। www.eprocure.gov.bd, যোগামোগ ১৬৫৭৫। 

জিজিজিএ, আইএমইজি, িজর ল্পনা মন্ত্রণালয়।  

৭। 

 

ই-জিজি সংক্রান্ত জবষতয় েথ্য ও  াজরগজর  সহায়তার িন্য সসবা প্রদাতনর লতিে একটি সাব যিজিক সহল্পতর্স্ক 

রতয়তে। ই-জিজি যহল্পমিস্ক সাি ণক্ষজণ  অে ণাৎ জদমন ২৪ ঘণ্টা, সপ্তামহ ৭ জদনই যখালা োম । যহল্পমিস্ক নম্বর 

১৬৫৭৫ । যেম ান যমািাইল অিামরটর িা ল্যান্ডম ান যেম  যোগামোগ  রা োয়। 

www.helpdesk.eprocure.gov.bd।  জিজিজিএ, আইএমইজি, িজর ল্পনা মন্ত্রণালয়। 

৮। 

 

স ল সর াজর ক্রয় এখন ই-জিজিমত হমি। ো সর াজর ক্রময় স্বচ্ছতা িিািজদজহতা ও অমে ণর সমি ণাত্তম ব্যিহার 

জনজিত  রার িমে এ  িড় িদমক্ষি। www.eprocure.gov.bd। জিজিজিএ, আইএমইজি, িজর ল্পনা 

মন্ত্রণালয়।  

৯। 

 

সর াজর ক্রময় িজরমিশ সুরক্ষা, সামাজি  অগ্রগজত ও অে ণননজত  উন্নয়নম  প্রািান্য জদময় যট সই সর াজর 

ক্রয় প্রজতষ্ঠা জিজিজিএ-এর প্রিান জিমিচ্য জিষয়। www.bppa.gov.bd জিজিজিএ, আইএমইজি, িজর ল্পনা 

মন্ত্রণালয়।  

১০। ই-জিজিমত ক্রয় িজর ল্পনা প্র াশ ও দরিে আহ্বান যেম  শুরু  মর  াে ণ সমাজপ্ত সনদপ্রদান িে ণন্ত স ল  াে ণক্রম 

অনলাইমন সম্পন্ন  রা োয়। www.eprocure.gov.bd, যোগামোগ ১৬৫৭৫। জিজিজিএ, আইএমইজি, 

িজর ল্পনা মন্ত্রণালয়।  

 

Theme of Social Media: 
 

 

 

 

 

 

 

 

 

Theme of Audio Advertisement: 
 

 

 

 

 

 
Theme of Video Documentary and Reel: 
 

 

 

 

 

 

Theme of Newspaper Advertisement: 

  

• Amendment of PPA 

• Public Procurement 

• e-Payment System 

• Complaint Management System 

• Help Desk  

• e-GP for all government procurement (স ল সর াজর ক্রয় এখন ই-জিজিমত হমি)। 

• ই-জিজি ও ই-জিজির সুজিিা। 

• ই-জিজি হেল্পডেস্ক 

• e-GP: Evolved into a centralized comprehensive, and reliable digital system; and 
move toward sustainability. 

• Stakeholders’ Role in Effective Use of e-GP. 
 

• Amendment of PPA and reform of BPPA 
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Electronic Government Procurement made  mandatory  

DHAKA, Nov 19, 2025 (BSS) - S. M. Moin Uddin Ahmed, Chief 
Executive Officer (Secretary) of the Bangladesh Public 
Procurement Authority (BPPA), said that under the Public 
Procurement Rules, 2025 (PPR, 2025), the use of electronic 
Government Procurement (e-GP) is mandatory in public 
procurement. 

However, procuring entities in various parts of the country that 
still lack adequate ICT facilities, as well as the necessary skills 
and manpower to operate the e-GP system, must obtain 
approval from BPPA—through their respective Head of Procuring Entity (HoPE)—for permission to 
process tenders manually for a limited period. 

Moin made these remarks while delivering his speech as the Chief Guest at an orientation workshop on 
the Public Procurement Rules, 2025 (PPR, 2025) and e-GP, held at the conference room of the 
Chattogram Deputy Commissioner’s Office today. The workshop was organized by the BPPA, said a 
press release. 

As one of the key activities under the Digitizing Implementation Monitoring and Public Procurement 
Project (DIMAPPP) being implemented by the Bangladesh Public Procurement Authority (BPPA) under 
IMED of the Ministry of Planning, behavior change communication activities on public procurement are 
being carried out. 

Through these activities, efforts are being made to raise awareness and encourage stakeholders and 
citizens regarding the Public Procurement Rules, 2025 (PPR 2025), electronic Government 
Procurement (e-GP) system, functions of BPPA, and the Sustainable Public Procurement. 

As part of this initiative, a dissemination workshop on the Public Procurement Rules, 2025 (PPR 2025) 
and e-GP was held with procuring entities and tenderers involved in the public procurement process, in 
Chattogram district today. 

Bangladesh Center for Communication Programs (BCCP), as BPPA’s consulting firm for implementing 
this activity, managed the workshop. 

 S. M. Moin Uddin Ahmed, Chief Executive Officer (Secretary) of BPPA, was the Chief Guest at the 
workshop. Dr. Md. Zia Uddin, Commissioner (Additional Secretary) of Chattogram Division, attended as 
the Special Guest. The workshop was chaired by Mohammad Zahidul Islam Mian, Deputy 
Commissioner and District Magistrate of Chattogram. 

A total of 64 participants, comprising representatives from various procuring entities and tenderers in 
Chattogram, took part in the workshop. 

Shah Eyamin-Ul Islam, Director (Deputy Secretary) of BPPA and National Procurement Trainer, delivered 
a detailed presentation on PPR 2025. Mohammad Ali Ahmed Khan, Director (Deputy Secretary) of 
BPPA, was also present in the workshop. 

On the same day, another workshop on PPR 2025 awareness and e-GP was held in the conference room 
of Hathazari Upazila Parishad from 3:00 PM to 5:00 PM, with procuring entities and tenderers involved 
in the public procurement process in Hathazari Upazila of Chattogram district. 

The Chief Guest at the Hathazari workshop was  S. M. Moin Uddin Ahmed, while Muhammad Abdullah 
Al Mumin, Upazila Nirbahi Officer of Hathazari, presided over the session. 
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সরকারর ক্রয়ে ই-রিরি বাধ্যতামূলক 

প্রকাশ : ১৯ নভেম্বর ২০২৫, ২০: ০২ 

১৯ নভেম্বর ২০২৫ 
তাররভে চট্টগ্রাভে এক 
কেমশালায় বাাংলাভেশ 
পাবরলক প্ররকউরভেন্ট 
অথররটি (রবরপরপএ)-এর 
প্রধান রনবমাহী কেমকতম া 
(সরচব) জনাব এস. 
এে. েঈন উদ্দীন 
আহভেে বভলন, রপরপআর 

২০২৫ এর আওতায় সরকারর ক্রভয় ইভলকট্ররনক গেনমভেন্ট প্ররকউরভেন্ট (ই-রজরপ)-এর বযবহার বাধযতােূলক। 

তভব দেভশর রবরেন্ন এলাকায় দে-সব ক্রয়কারীর এেনও তথয প্রেুরি উপকরণ ও ই-রজরপ বযবহাভর েক্ষতা ও 
দলাকবভলর ঘাটরত রভয়ভে, তাভেরভক ক্রয়কারী কােমালয় প্রধাভনর অনুভোেনক্রভে একটি রনরেমষ্ট সেয় পেমন্ত েযানুয়াল 
েরপত্র করার জনয রবরপরপএ-এর অনুেরত রনভত হভব। 
চট্টগ্রাে দজলা প্রশাসক কােমালভয়র সভেলন কভক্ষ পাবরলক প্ররকউরভেন্ট রবরধোলা, ২০২৫ (রপরপআর, ২০২৫) ও ই-
রজরপ রবষভয় একটি অবরহতকরণ কেমশালায় প্রধান অরতরথর বিৃতায় রতরন এসব কথা বভলন। রবরপরপএ এ কেমশালার 
আভয়াজন কভর। পররকল্পনা েন্ত্রণালভয়র অধীন আইএেইরি-এর রবরপরপএ কতৃম ক বাস্তবায়নাধীন রিরজটাইরজাং ইেরিভেভন্টশন 
েরনটররাং অযান্ড পাবরলক প্ররকউরভেন্ট প্রভজক্ট (রিেযাপ) -এর একটি অনযতে কােমক্রে রহভসভব সরকারর ক্রভয় আচরণ 
পররবতম ন দোগাভোগ কােমক্রে বাস্তবারয়ত হভে। 
এ কােমক্রভের োধযভে পাবরলক প্ররকউরভেন্ট রবরধোলা, ২০২৫ (রপরপআর, ২০২৫), ইভলকট্ররনক গেনমভেন্ট প্ররকউরভেন্ট 
(ই-রজরপ), রবরপরপএ-এর কােমাবরল এবাং দটকসই সরকারর ক্রয় বযবস্থা সম্পভকম  অাংশীজন ও জনসাধারভণর েভধয 
সভচতনতা ও উৎসাহ বৃরির প্রভচষ্টা চালাভনা হভে। 

এরই ধারাবারহকতায় চট্টগ্রাে দজলায় সরকারর ক্রয় প্ররক্রয়ার সভে েুি ক্রয়কারী সাংস্থা ও েরপত্র-োতাভের রনভয় ১৯ 
নভেম্বর ২০২৫ সকাল ১০:০০ টা হভত েপুুর ০১:০০ টা পেমন্ত চট্টগ্রাে দজলা প্রশাসক কােমালভয়র সভেলন কভক্ষ 
পাবরলক প্ররকউরভেন্ট রবরধোলা, ২০২৫ (রপরপআর, ২০২৫) ও ই-রজরপ রবষভয় একটি অবরহতকরণ কেমশালা অনুরিত 
হভয়ভে। বাাংলাভেশ দসন্টার ফর করেউরনভকশন দপ্রাগ্রােস (রবরসরসরপ) এ কােমক্রে বাস্তবায়ভন রবরপরপএ-এর পরােশমক 
প্ররতিান রহভসভব কেমশালাটির বযবস্থাপনা কভরভে। 

কেমশালায় প্রধান অরতরথ রহভসভব উপরস্থত রেভলন রবরপরপএ-এর প্রধান রনবমাহী কেমকতম া (সরচব) জনাব এস. এে. 
েঈন উদ্দীন আহভেে। রবভশষ অরতরথ রহভসভব উপরস্থত রেভলন চট্টগ্রাে রবোভগর করেশনার (অরতররি সরচব) ি. 
দো. রজয়াউদ্দীন। চট্টগ্রাে দজলার দজলা প্রশাসক ও দজলা েযারজভেট জনাব দোহােে জারহেলু ইসলাে রেঞা কেমশালায় 
সোপরতত্ব কভরন। চট্টগ্রাভের রবরেন্ন ক্রয়কারী কােমালভয়র প্ররতরনরধবৃন্দ ও েরোতাগভণর সেন্বভয় দোট ৬৪ জন 
কেমশালায় অাংশগ্রহণ কভরন। 

কেমশালায় রবরপরপএ-এর পররচালক (উপসরচব) ও জাতীয় ক্রয় প্ররশক্ষক জনাব শাহ ইয়ারেন-উল ইসলাে, রপরপআর, 

২০২৫ রবষভয় একটি রবস্তাররত উপস্থাপনা তুভল ধভরন। রবরপরপএ-এর পররচালক (উপসরচব) জনাব দোহােে আলী 
আহভেে োাঁন কেমশালায় উপরস্থত রেভলন। একই রেভন চট্টগ্রাে দজলার হাটহাজারী উপভজলায় সরকারর ক্রয় প্ররক্রয়ায় 
েুি ক্রয়কারী সাংস্থা ও েরপত্রোতাভের রনভয় েপুুর ০৩:০০ টা হভত রবকাল ০৫:০০ টা পেমন্ত হাটহাজারী উপভজলা 
পররষভের সভেলন কভক্ষ পাবরলক প্ররকউরভেন্ট রবরধোলা, ২০২৫ (রপরপআর, ২০২৫) ও ই-রজরপ রবষভয় আভরকটি 
অবরহতকরণ কেমশালা অনুরিত হভয়ভে। 
এ কেমশালায় প্রধান অরতরথ রহভসভব উপরস্থত রেভলন জনাব এস. এে. েঈন উদ্দীন আহভেে। হাটহাজারী উপভজলা 
রনবমাহী অরফসার জনাব েুহােে আবেলু্লাহ আল েুরেন কেমশালায় সোপরতত্ব কভরন। 
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Women tenderers hail pro-women provisions in PPR 
NOVEMBER 28, 2025 

Business Desk : 

Women tenderers at a workshop on the Public Procurement Rules (PPR), 2025 and 
electronic Government Procurement (e-GP), held in Khulna Thursday, praised the 
newly enacted rules for encouraging women’s participation in public procurement. 

The PPR, 2025 introduces specific provisions aimed at boosting the engagement of 
women-owned enterprises (WoEs) in public procurement. 

Participants described these provisions as highly positive, saying these would 
increase women’s registration on the e-GP platform and enhance their overall 
participation in public procurement processes. 

The workshop was organized by the Bangladesh Public Procurement Authority 
(BPPA) at the Circuit House conference room in Khulna, with facilitation support from 
the Bangladesh Center for Communication Programs (BCCP), said a press release. 

BPPA Chief Executive Officer (Secretary) S. M. Moin Uddin Ahmed attended the 
event as chief guest. Khulna Divisional Commissioner (Additional Secretary) Md. 
Mokhtar Ahmed joined as special guest, while A. S. M. Zamshed Khondaker 
presided over the session. 

A total of 31 women tenderers from Khulna participated in the session. 

Addressing the participants, the BPPA CEO emphasized that women constitute half 
of the country’s population, and meaningful national development is impossible 
without empowering such a significant portion of society.”That is why several 
provisions have been incorporated into the PPR 2025 for your convenience. We are 
here in Khulna today to listen to your views,” BPPA CEO said. 

Some women tenderers expressed that they do not want to merely sign tender 
documents on behalf of their husbands; rather, they aspire to manage procurement 
activities independently. 
Women tenderers urged BPPA to take initiatives to bring women to the forefront of 
procurement practices. The Divisional Commissioner assured participants that the 
issues raised would be addressed. 
The Deputy Commissioner of Khulna noted that this was the first such workshop in 
his 15-year service career where he had the opportunity to interact directly with 
women tenderers, a sentiment the Divisional Commissioner also endorsed. 
The PPR 2025 came into effect on 28 September 2025, following the effectiveness 
of the amended Public Procurement Act, 2006. 
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নারী দরদাতারা রিরিআর,২০২৫-এ নারী-বান্ধব রবধ্ায়নর প্রশংসা কয়রয়েন 

প্রপ্রস রররলি 
প্রকাশ : ২৭ নয়েম্বর ২০২৫, ০৮:৫৮ রিএম আিয়েট : ২৭ নয়েম্বর ২০২৫, ০৮:৫৮ রিএম 
 
নারী েরোতারা রপরপআর,২০২৫-এ নারী-বান্ধব রবধাভনর প্রশাংসা কভরভেন 

আজ েুলনায় অনুরিত ‘পাবরলক প্ররকউরভেন্ট রুলস (রপরপআর) ২০২৫’ ও ইভলকট্ররনক গেনমভেন্ট প্ররকউরভেন্ট (ই-
রজরপ) রবষয়ক কেমশালায় অাংশগ্রহণকারী নারী েরোতারা সরকারর ক্রভয় নারীর অাংশগ্রহণ বাড়াভত নতুন কােমকর 
রপরপআর, ২০২৫-এ সাংভোরজত নারী-বান্ধব রবধানসেূভহর প্রশাংসা কভরভেন। 
রপরপআর ২০২৫-এ নারী-োরলকানাধীন প্ররতিানসেূভহর সরকারর ক্রভয় অাংশগ্রহণ উৎসারহত করভত রনরেমষ্ট রবধান 
অন্তেুম ি করা হভয়ভে।  

অাংশগ্রহণকারীরা এসব রবধানভক অতযন্ত ইরতবাচক রহভসভব অরেরহত কভর বভলন, এসব রবধান নারীভের ই-রজরপ 
িযাটফভেম রনবন্ধন বাড়াভনার পাশাপারশ সরকারর ক্রভয় তাভের অাংশগ্রহণ উভল্লেভোগযোভব বৃরি করভব। 
বাাংলাভেশ পাবরলক প্ররকউরভেন্ট অথররটির (রবরপরপএ) উভেযাভগ এবাং বাাংলাভেশ দসন্টার ফর করেউরনভকশন দপ্রাগ্রােস 
(রবরসরসরপ)-এর বযবস্থাপনায় েুলনা সারকম ট হাউভসর সভেলন কভক্ষ এ কেমশালার আভয়াজন করা হয়। এক সাংবাে 
রবজ্ঞরিভত এ তথয জানাভনা হয়। 
রবরপরপএ’র প্রধান রনবমাহী কেমকতম া (সরচব) এস এে েঈন উদ্দীন আহভেে কেমশালায় প্রধান অরতরথ রহভসভব উপরস্থত 
রেভলন।  

েুলনা দজলা প্রশাসক এ এস এে জােভশে দোন্দকাভরর সোপরতভত্ব কেমশালায় রবভশষ অরতরথ রহভসভব উপরস্থত রেভলন 
েুলনা রবোগীয় করেশনার (অরতররি সরচব) দো. দোেতার আহভেে। 
রবরপরপএ পররচালক ও জাতীয় প্ররকউরভেন্ট প্ররশক্ষক শাহ ইয়ারেন-উল ইসলাে রপরপআর,২০২৫-এর রবরেন্ন গুরুত্বপূণম 
রেক তুভল ধভর একটি রবস্তাররত উপস্থাপনা প্রোন কভরন। দেোভন নারী-োরলকানাধীন প্ররতিাভনর অন্তেুম রি 
উৎসারহতকরভণর রবধানসেূহ রবভশষোভব বযােযা করা হয়। রবরপরপএ’র পররচালক দোহােে আলী আহভেে োন 
কেমশালায় উপরস্থত রেভলন। েুলনার দোট ৩১ জন নারী েরপত্রোতা এ কেমশালায় অাংশগ্রহণ কভরন। 
অাংশগ্রহণকারীভের উভদ্দভশয রবরপরপএ’র রসইও বভলন, দেভশর দোট জনসাংেযার অভধমকই নারী, তাই দেভশর সারবমক 
উন্নয়ন নারীর ক্ষেতায়ন োড়া সম্ভব নয়। 
রতরন আরও বভলন, ‘আপনাভের সুরবধাভথম রপরপআর, ২০২৫-এ কভয়কটি গুরুত্বপূণম রবধান সাংভোজন করা হভয়ভে। 
আেরা আজ েুলনায় এভসরে এসব রবষভয় আপনাভের েতােত শুনভত।’ 

কেমশালায় উপরস্থত কভয়কজন নারী েরোতা জানান, তারা শুধু স্বােীর রনভেম ভশ েরপভত্র স্বাক্ষর করভত চান না বরাং 
রনভজরা ই- প্ররকউরভেন্ট কােমক্রে পররচালনা করভত চান। তারা নারীভের সরকারর ক্রভয়র েূলধারায় রনভয় আসভত 
রবরপরপএ’র সহায়তা কােনা কভরন। 

এসেয় অাংশগ্রহণকারীভের উত্থারপত সেসযাগুভলা সোধাভনর আশ্বাস দেন রবোগীয় করেশনার। 
দজলা প্রশাসক উভল্লে কভরন, ১৫ বেভরর চাকরর জীবভন নারী েরোতাভের সভে সরাসরর এেন কেমশালায় অাংশ দনওয়া 
তার প্রথে অরেজ্ঞতা। রবোগীয় করেশনারও একই অনুেূরত বযি কভরন। 
রবরপরপএ সারা দেভশ রপরপআর, ২০২৫ এবাং ই-রজরপ রবষভয় সভচতনতােূলক ও সক্ষেতা বৃরি কােমক্রে অবযাহত 
দরভেভে। সাংভশারধত পাবরলক প্ররকউরভেন্ট আইন, ২০০৬ এবাং রপরপআর, ২০২৫ েুগপৎোভব ২০২৫ সাভলর ২৮ 
দসভেম্বর তাররভে কােমকর হয়। 
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Training crucial for effective 
implementation of new public procurement 
rules: Moin 
 FE REPORT |  December 05, 2025 00:00:00 

 

The government has made electronic government procurement (e -GP) 
mandatory with the enactment of the Public Procurement Rules, 2025, 
said CEO of Bangladesh Public Procurement Authority (BPPA) SM Moin 
Uddin Ahmed on Thursday. 

To implement the new provisions properly, it is crucial to provide adequate 
training to all stakeholders so that they can conduct public procurement in 
compliance with the rules, he added. 

Moin Uddin made the remarks while addressing a workshop on the 'Public 
Procurement Rules (PPR), 2025 and e-GP' as the chief guest at the 
conference room of Deputy Commissioner in Jashore. Deputy 
Commissioner and District Magistrate of Jashore Mohammad Ashek Hasan 
presided over the event. BPPA organised the workshop.  

BPPA Director Afroza Parvin gave a presentation on PPR 2025, detailing 
key amendments and new provisions aimed at improving public 
procurement processes. 

A total of over 40 participants, including tenderers and procuring entities 
from Jashore, attended the session. The newly introduced PPR, 2025 
includes specific provisions designed to increase stakeholder engagement 
in public procurement. 

Participants at the workshop expressed positive feedback, saying that 
these changes would not only boost registration on the e -GP platform but 
also enhance overall participation in procurement activities.  
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BPPA enhancing capacity on PPR, 
2025 

 

 
Photo: BSS 

DHAKA, Dec 4, 2025 (BSS) - The 
government has made electronic 
Government Procurement (e-GP) 
mandatory through enactment of 
the Public Procurement Rules, 2025 
(PPR, 2025).  
For this, there is increased need for 
arranging training on new rules to 
disseminate the new provisions so 
that concerned stakeholders can 
conduct public procurement abiding 

by the rules. 
Keeping this in view, the Bangladesh Public Procurement Authority (BPPA) has been arranging 
training programmes for procuring entities and tenderers. 
S. M. Moin Uddin Ahmed, Chief Executive Officer (Secretary) of the BPPA, said this while 
attending a workshop on the Public Procurement Rules (PPR), 2025 and electronic 
Government Procurement (e-GP) as the chief guest in Jashore today. 
Deputy Commissioner and District Magistrate of Jashore Mohammad Ashek Hasan presided 
over the session. BPPA Director Afroza Parvin made a presentation on PPR, 2025 where she 
highlighted various important new rules as well as amended rules and schedules. 
 A total of over 40 tenderers from Jashore participated in the session, said a press release. 
The workshop was organized by the Bangladesh Public Procurement Authority (BPPA) at the 
conference room of Deputy Commissioner of Jessore. It was managed by the Bangladesh 
Center for Communication Programs (BCCP). 
Elaborating on the background of the PPR, 2025 and its formulation, the BPPA CEO mentioned 
that both the PPR, 2025 and amended PPA, 2006 came into effect on September 28, 2025, 
which is now being disseminated across the country through workshops in districts as well as 
upazila levels.  
Not only through workshops, but those are also disseminated in various ways like newspaper 
news, advertisements, TV reports and scrolls and also arranging trainings on PPR, 2025 for 
the trainers. 
The PPR, 2025 introduces specific provisions aimed at boosting the engagement of 
stakeholders in public procurement. Participants described these provisions as highly 
positive, saying these would increase registration on the e-GP platform and enhance their 
overall participation in public procurement processes. 
Deputy Commissioner and District Magistrate of Jessore Mohammad Ashek Hasan 
appreciated the BPPA for arranging the workshop in the district and said, “We usually don’t 
get chance to discuss such a major issue with any high-level government official and so we 
need to fix things as per our own understanding.”  
“We are so glad that BPPA CEO also Secretary of the government has joined a workshop at 
Jashore district through which procuring entities and tenderers will be greatly benefited.” He 
added. 
BPPA has been conducting such workshops on the PPR 2025 and e-GP across the country for 
creating awareness and capacity-building. 
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BPPA holds workshops on PPR, 2025 in Cox’s Bazar, Ukhiya 

 

DHAKA, Dec 24, 2025 (BSS) - In a 
determined effort to familiarize tenderers 
and procuring entities with the newly 
enacted Public Procurement Rules, 2025 
(PPR, 2025), the Bangladesh Public 
Procurement Authority (BPPA) conducted 
two awareness workshops, first at Ukhiya 
Upazila and the second in Cox’s Bazar 
district sadar today. 

The workshops were held in a bid to comprehensively outlining the key provisions, 
innovations and compliance requirements of PPR, 2025.  
Chief Executive Officer (Secretary) of the Bangladesh Public Procurement Authority 
(BPPA), S. M. Moin Uddin Ahmed, and the BPPA Director Shah Eyamin-Ul Islam, also 
a national procurement trainer, attended the workshops today. 
Shah Eyamin-Ul Islam made detailed presentations on the issues. The workshops 
drew participation from local procuring entities and tenderers, aiming to strengthen 
transparency, efficiency and competition in public procurement at the grassroots 
level, said a press release. 
In Cox’s Bazar, the CEO of BPPA, who was present as the chief guest, told the 
participants that the compliance with the provisions of the amended Public 
Procurement Act, 2006 and the Public Procurement Rules, 2025 is a must.  
Elaborating on the importance of the PPR, 2025, he said the PPR, 2025 is very 
important to ensure transparency, efficiency and competition in the process of 
public procurement. 
M. A. Mannan, Deputy Commissioner and District Magistrate presided over the 
session in the conference room of his office in Cox’s Bazar. At Ukhiya Upazila, the 
CEO was the chief guest and the Upazila Nirbahi Officer (UNO), Mohammad Kamrul 
Hossain Chowdhury chaired the session at the Upazila Parishad Auditorium.  
In both the workshops, Eyamin in his presentations highlighted various aspects of 
the newly enacted PPR, 2025. 
The initiative reflects BPPA’s continued commitment to ensuring that procurement 
reforms are not confined to policy documents alone, but are effectively 
communicated and implemented across even the most remote regions of the 
country.  
Bangladesh Center for Communication Programs (BCCP) facilitated the workshops 
as part of the ongoing efforts of the BPPA to create greater awareness about the 
PPR, 2025 in different districts and Upazilas of the country. 
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বরিশালে পাবরেক প্ররকউিলেন্ট রবরিোো ২০২৫ ও ই-রিরপ রবষলে 
অবরিতকিণ কেমশাো 

বরিশাে বযুলিা 

 ২৮ রিলেম্বি ২০২৫, ০৬:৩৪ রপএে | আপলিট: ২৮ রিলেম্বি ২০২৫, ০৬:৩৪ রপএে 
 
বরিশাে ‘বাাংোলেশ সেন্টাি ফি করেউরিলকশি সপ্রাগ্রােস্’এি বুবস্থাপিাে ‘পাবরেক প্ররকউিলেন্ট রবরিোো, ২০২৫ 
ও ই-রিরপ রবষলে অবরিতকিণ’ কেমশাো অনুরিত িলেলে।  

অনুিালি প্রিাি অরতরিি বক্তলবু পরিকল্পিা েন্ত্রণােলেি প্রিাি রিবমািী কেমকতমা এে. এে. েঈি উদ্দীি আিলেে বলেি, 
ইলেকট্ররিক গভািমলেন্ট প্ররকউিলেন্ট (ই-রিরপ) িলে সুশােি প্ররতিাে অন্যতে একরট িারতোি। এরট েিকারি ক্রে 
প্ররক্রোলক েিি ও দ্রুত কলিলে। 

পাশাপারশ 
সেলশি 
দুিমীরত 

হ্রােকিণ েি 
েিকারি 

কালি স্বেতা 
ও 

িবাবরেরিতা 
রিরিত 
কিলত 

গুরুত্বপূণম 
ভূরেকা 

িাখলে বলেও 
উলেখ কলিি 

রতরি। 
কেমশাোে রবলশষ অরতরি রিলেলব উপরস্থত রেলেি বরিশাে রবভাগীে করেশিাি সোিােে োিফযিযি িিোি। 

বরিশালেি সিো প্রশােক সো. খােরুে আেে সুেলিি েভাপরতলত্ব কেমশাোে প্রিাি অরতরি বলেি, রপরপআি ২০২৫ 
এি আওতাে েিকারি ক্রলে ই-রিরপ বুবিাি বািুতােূেক। ইরিরপি োলি োংরিষ্ট বুরক্তলেি েক্ষতা বৃরিলত প্ররশক্ষণ 
প্রোলিি ওপি গুরুত্বালিাপ কলি রতরি বলেি, এলত সটন্িাি আহ্বাি ও এি েূেুােি প্ররক্রো েিিতি িলব। 

কেমশাোি গুরুত্ব তযলে িলি রতরি বলেি, েিকারি কেমকতমা, েিপত্রোতা ও োংরিষ্ট অাংশীিিলেি রপরপআি রবরিোো ও 
ই-রিরপ বুবস্থাি োলি পরিরিত কিাই আোলেি েেূ েক্ষু। 

কেমশাোে েিকারি রবরভন্ন েপ্তলিি উচ্চ পি ুালেি কেমকতমা, রবক্রেকািী প্ররতিালিি প্ররতরিরি ও গণোিুেকেমীগিও 
উপরস্থত রেলেি। কেমশাোে েেূ প্রবন্ধ উপস্থাপি কলিি বাাংোলেশ পাবরেক প্ররকউিলেন্ট অিরিরট (রবরপরপএ) এি 
পরিিােক শাি ইোরেি-উে ইেোে। 
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Barishal workshop stresses compliance with PPR, 2025 

TIMES ReportDecember 28, 2025 9:55 pm 
 

The Bangladesh Public 
Procurement Authority 
(BPPA) organised a 
workshop in Barishal on 28 
December to raise 
awareness on the Public 
Procurement Rules, 2025 
(PPR, 2025) and electronic 
government procurement 
(e-GP) among tenderers 
and procuring entity 
officials. 
The workshop was held as 

part of the authority’s ongoing outreach programme to familiarise stakeholders with 
provisions of the new rules, the BPPA said in a press release. 
BPPA CEO SM Moin Uddin Ahmed attended the event as chief guest, while Barishal 
Divisional Commissioner Mohammad Mahfuzur Rahman was the special guest. 
The session was presided over by Barishal Deputy Commissioner and District 
Magistrate Md Khairul Alam Sumon. 
BPPA Director Shah Eyamin-Ul Islam, also a national procurement trainer, made a 
detailed presentation on key aspects of PPR, 2025. 
The Bangladesh Center for Communication Programs (BCCP) facilitated the workshop 
at a conference room of the deputy commissioner’s office in Barishal. 
The PPR, 2025 came into effect on 28 September following the enactment of the 
amended Public Procurement Act, 2006 on the same day. 
Since then, the BPPA has been organising similar workshops across districts and 
upazilas to engage stakeholders through face-to-face discussions, clarify ambiguities 
and strengthen understanding to improve compliance with the new rules. 
The BPPA CEO said strict compliance with the PPR, 2025 is essential for enhancing 
transparency, efficiency and competition in public procurement. 
Around 70 representatives from procuring entities and tenderers in Barishal 
participated in the workshop. 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://tob.news/author/jeffrey/
https://tob.news/wp-content/uploads/2025/12/BPPA-2.jpg
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Samakal, October 21, 2025 

মন্ত্রণালয় পর্ যাযয় সরকারর ক্রয় রিষযয় ধারণার ঘাটরি রযয়যে 
 

 
 
 

 

https://epaper.samakal.com/print/2025-10-21/image/5339
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Annex C: e-Newsletters   

 

e-Newsletter: Bangla Version  



 

Annex # C, Page # 2 

e-Newsletter: Bangla Version 
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e-Newsletter: English Version  
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